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Section-A 

Answer all the Questions:                                                         15 X 1 = 15 

1. What is normative Economics. 

2. What is Managerial Theory. 

3. Define Basic concept Mangual Economics. 

4. What is demand Theory. 

5. What is Elasticity. 

6. Define Elasticity of demand. 

7. What is price Elasticity. 

8. What is cost of Basic concept. 

9. What is surplus value. 

10. What is long run cost. 

11. Define market structure. 

12. What is general equilibrium. 

13. What is perfect competition. 

14. What is monoly. 

15. Define Real wage. 

 

 

Section-B 

Answer any Five Questions:                          5X 6 = 30 

16. a. What are characteristics of under developed countries. 

(Or) 

       b. What are the types of rolling plan. 

17. a.  What are the factors of Internal factors and External factors. 

(Or) 

       b. The role of trade policy. 

18. a. What are the factor of Balance of payments. 

(Or) 

       b. What are the structure of economics. 

19. a. What are the Role of short run function. 

(Or) 

       b. What are measures merits National Income. 

20. a. What are the factors of model function. 

(Or) 

       b. Define short run equilibrium. 

Section – C 

Answer any Two Questions:                                2 X 15 = 30 

21. Explain draw the demand  Evaluation demand line. 

22. What is scope of Micro Economics. 

23. What is concept of under the monopolistic price decimation. 

24. Define national income what are the measuring national income. 

25. What are the copy run productivity function define. 


